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Next Steps

• Confirm best target audiences, i.e. pilots, golfers 
and/or day-trippers?

• Create a strong marketing strategy – ensure the fly-
in packages are meeting the goals of partners

• Develop a strong website and invest in search 
engine optimization – there’s lots of competition

• Get listed in directories and travel guides



Marketing Plan (Draft)

With golf season approaching its end, proposing a 
soft launch for Fall 2024

Larger campaign in 2025:

 Press release – announce packages via local media 
outlets 

 Social media – can target specific audiences

 Brochures distribution – cross-market with 
suggested businesses 



Questions/Discussion


